Initial Conditions

Globally, three billion people depend on polluting, open fires or
inefficient stoves to cook their food, harming health, the
C O O K I N G I h e O r O C h a n e climate, and the environment. Clean cooking enterprises are
, ’ A L L I A N C E relatively small-scale with unproven track records and limited
access to capital. There is limited political will and low

consumer awareness and ability to pay. Research, evidence, and
learning still have gaps and are generally underutilized.
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Enterprises develop products that are
affordable, accessible, and responsive to
consumers’ needs and wants.
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Enterprise advisory support, technical Infrastructure improvement

assistance, and funding

~N

Enterprise growth moves toward
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Investor advisory support

Scalable business models are developed.
Development of investment mechanisms

Cooking
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Sufficient and appropriate investment
capital is available.

o Tm mm o —

n
]
<
O
/ \ 8
( | I =
Consumer awareness and behavior : Consumers are able to access products : o I_?educed
change campaigns | that are affordable and desired. l o Increase consumer climate and
> demand for clean environmental
Integration of messaging into | Consumer awareness and behavior change c cooking impacts
\ complementary initiatives : campaigns motivate consumers. 8_
I 0
\ / o
N e e e e e o e e e e EEn e R R e S S B B EEm B S S S S S S Ee Eem e - %
( GI b I d d = t \ /’ ___________________________ -\ -g
obal advocacy and communications L : 1
y : Advocacy and communications are effective at I )
. . . increasing awaren n ion among k |
Evidence-based policy recommendations, : SRR EENEIEIEES EIe Aol Elelg ke | <& Strengthen the Empowered
- audiences. = .
advisory support, and tools — + enabling women
| . ' = environment

N . I Decision makers have the budget or access to I S
Coordination, partnerships, events, and other i .. i I 5
. o I finance to prioritize clean cooking. c
ecosystem-building activities \ 1 =
\__ , N 7 o
o E_—__——_—_E—_E—_E—_T—_E——_E—_E—_E——_—_T—_T—_E—_E—_E—_T—_ET—_—_T—T—_————— ~ =
/ =

Scientific and technical research are accessible and inform programs, funding,

[ : Research, monitoring, evaluation, and learning
|
' and policy decisions.
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Market intelligence fills knowledge gaps and
supports increased resources and planning in
the sector.
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